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Video: “Sport and the Climate Crisis”, IOC Media 2019
https://www.youtube.com/watch?v=-CgvRsX38As




Sport is both
a victim and a
contributor
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SUSTAINABILITY
ESSENTIALS

FISA signed up to the Sports
for Climate Action Framework
in July 2019.

What does it mean,
practically speaking?



SPORTS FOR CLIMATE ACTION ESSENTIALS IN BRIEF: SUMMARY OF KEY STEPS

1. MEASURE AND UNDERSTAND: KNOW WHERE YOU STAND
Estabiish a reference (baseling) carbon footprint to identify your
organisation’s curant levels of greenhouse gas (GHG) emissions
and understand how you can take effective action.

2. TAKE ACTION
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Avold: choase not to do somathing
Prioritise opportunitios 1o avoid carbon emssions.

matorials and work Practices in ordar 10 reaUCS your
carbon footprint.

Introduce ronowabio onargy and ower-carbon
technologies in place of older more carbon-intansive
anargy sources and equipmant.

Compensate: do good efsewhere to balance your
unavoidable GHG emissions

Impiement measures 10 deal with residual or unavoidabic
‘emissions and promote behaviour changes.

Report account for your GHG emissions and shaw
Pprogress towards carbon nautrality
Publish results of your actions and share lessons leamned

3. EDUCATE AND INSPIRE
inform your stakeholders about your climate action intiatives and
encourage them 0 take action themsaves.

1. Measure and Understand
2. Take Action
3. Educate and Inspire
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Video: Olympic champion Hannah Mills launches #BigPlasticPledge PLEDGE

Https://www.youtube.com/watch?v=zmCn00lzgMU




greater environmental responsibility

The 5 key

nci
principles
of Sports

0 Undertake systematic efforts to promote

fO I C‘ | mate 9 Promote sustainable and responsible

consumption

Advocate for climate action through
communication

Action




Measuring and understanding our carbon footprint

Components of FISA’s 2019 Carbon Footprint
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The International Olympic Committee
and Dow have recognised

worldo
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for thei t s to measure and reduc ned
nho (GH ) emissions an d for] ||||| ing the
Utht Spotf r Climate Action Framework.

The oidable 2019 GHG emissions have been fully
offs ’lbyth 10C - Dow Carbon Par tershpth ugh
a portfolio of ICROA-compliant GHG projects.
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10C President Qow dhief Executive Officer
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World Rowing's Strategic Plan [ geav-Respectand

Preserve the Environment
through Rowing

SPORTS FOR CLIMATE ACTION PRINCIPLES | | Sustinable Events-Siage
il

Principle 1: Undertake systematic efforts to |..J  policies and practices.
promote greater environmental responsibility ‘“S’Og Objective 2

pyital- :

and Education — Engage and educate
["*]  the world’s rowing audience in the
. clean water mission.

Principle 2: Reduce overall climate impact

. . ol bt
Principle 3: Educate for climate action b e
comy  order to increase their activities
Principle 4: Promote sustainable and ]  and those of their member clubs
.bl . in the environmental protection
responsible consumption bomd  @nd clean water mission.
_ ) ) 1  objective 4
Principle 5: Advocate for climate action Leadership — Lead by example
th ro Ugh communhnication c;’:g ensuring that, as far as possible,

kEwod  all of FISA's activities, including
tivalte events and daily operations, are
¥l conducted in an environmentally

sustainable way.




Levels of influence and impact

FOCUS AREAS
v" Clean Water
?  Biodiversity
?  Travel

INCREASING
IMPACT

CONTROL INFLUENCE



Reviewing our sustainabi

Goal V - Respect and
Preserve the Environment
through Rowing

Sustainable Events - St¢

— GOALV ~ RESPECT AND PRF” .
SPORTS FOR CLIMATE ACTION PRINCIPLES ENVIRONMENT THROU™
Priniple 1 Undertoke systematccffortsto g";:‘m";:?r‘::‘:;‘:nbm n
promote greater environmental responsibility vesponsibity

Ideas &
actions

Principle 2: Reduce overall climate impact Objective 2: Reduce negative

environmental impacts and ovel
impact

Objective 3: Educate for climate . tion
and greater environmental respor ibility
Objective 4: Promote sustainable and
responsible consumption

Objective 5: Advocate for climate action

and environmental responsibility through
communication

Principle 3: Educate for climate action fimate

Principle 4: Promote sustainable and
responsible consumption

i Princinle 5: Advocate for climate action
through communication

Leadership - Lead by
far a

5 OBJECTIVES

ity strategy

JCM
workshop

Targets &
measurement

Working
‘a\ group

FISA Council
Feb 2020

(@
Sustainability
Strategy

Implementation 2020
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Forest Green Rovers F.C. —an example

Video: https://www.youtube.com/watch?v=abMHv3ulFSw




An example: Rowing New Zealand

* Sustainability objective in the Rowing NZ strategic plan
e Clean Water Partnership with Waikato River Authority

* Carbon footprint reduction and offsetting in partnership with the Colgan
Foundation

» Solar panels at Rowing NZ headquarters, electric vehicle, electronic financial
management system

* Project Litefoot working with clubs on waste reduction and electricity
efficiency

* Considering electric motors for all coaching boats



An example: Rowing New Zea

Protecting and
preserving our
local environment

World Rowing (FISA) has partnered with WW'F

to raise awareness of the importance of clean THE FACTS:

water, and to promote and improve existing F =

water environments. Water is the one natural resource that
Closer to home, Rowing NZ has partnered 8 Xl o piation S o)
with the Waikato River Authority to raise 11 biltion people don't have access ©
awareness among the New Zealand rowing safe drinking water

community about the need to protect Fresh water is nesded by more than
and preserve our local environment for i ':'“ 'l e fmana and
generations to come. ihess sdescbaialn

2 owing depends on having
. 110 safe watess to train and
Plastic ema can take up (0 1000 years to ompete on. It's vital that we p

Bt promote New Zesland wat,

caches o water usage,

. ibility to educate others
mathane, which is a potent greenhor

that can poliute underground water.

Sign Rowing NZ's water care
pledge and 'go in the'draw towin a

$1000 2XU. Voucher

Fill out details on revérseof this form
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FANCY YOURSELF
S AN ARTIST?

Powing NZ is proudly sponsored by the Walkato River
Authorty. and dedicatod 1o educating the romng
community about the importance of water care for ol
waler-based sports.

ROWING NZ IS SEEKING POSTER DESIGNS THAT
EP[EII!!SE WATBl{AnENHATNES IEI B£

WMD.LBS
uxm

o YouR
POSTER

CALLING ALL
CONSERVATIONISTS

THISIS THE BIG ONE. THE BIG
KAHUNA. THE CHERRY ON TOP.

B = nothg uthous waters or educating your
sz andwmer il b dhout reuby wildsie

DESIGH MAY
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e Bovwing I and 2on Madeh Cuss nctigraen asccunt.
Subew: your A3 school or sthiete emery ©

16:5. 4D (1080 or T20p)
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JUDGING PANEL:
WAIKATORIVER
AUTHORITY

BIG SCREEN

DREAMING OF MAKING IT ONTO THE BIG SCREEN?

WELL YOURE IN LUCK! WHILE
THE AON MAADI CUP IS ONLY
AWEEK LONG, WE KNOW
THAT PREPARATION GOES
(ON FOR MONTHS BEHIND THE

wh G

SR 1 the sbpers. e, bebore
March 2018

Foe formas reqursd W4 veie.

P O O Pl s el forrmmt 19 1D

SCENES. Applied with o vechink mahc

{ (1080 or T205.
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An example: Rowing New Zealand NEW ZEAL AND

Lessons learnt so far

* Credibility: Board support and a stated goal in the strategic plan along with
FISA’s clean water stance helped to establish the Waikato River Authority

partnership

 Partnerships: Consider who you can align with. Awareness of Rowing NZ's
stance on sustainability brought new partnerships and resources.

* Resources: Main commitment is in terms of staff time; you’ll be surprised
where additional resources come from. Just start with something, the rest

follows.
» Simple goals vs complex implementation: Carbon offsetting is complicated!

* Humility: The next generation - staff and athletes — are better-informed than
us. Listen to athletes —they are a powerful resource and implementor



What are the challenges?

How can we help?




