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Code of Conduct for representatives of media

Media representatives shall respect the privacy of the athletes. It is forbidden to access
the changing rooms, athlete rest and massage areas and other “private” areas reserved
to athletes unless invited by the athlete or team manager.

Outside of these areas, media representatives must show respect for athletes and not
disturb or hinder their race preparation and rest time. Interviews and photo sessions
should be organised in advance whenever possible (the media center staff can assist
with contacting coaches or team managers to arrange meetings).

As some of the areas reserved for photographers have limited space, the photo marshal
shall, at his/her discretion, limit the number of photographers allowed in the area. These
photographers will be identified by a bib provided by FISA. A priority list will be made by
the media officer when space is limited.

Media representatives must exercise cooperation and work alongside fellow media
representatives to ensure a pleasant and stress-free work environment. This includes
respecting noise levels around broadcast and radio media and complying to no smoking
areas.

The use of drones, taking moving images or time lapse of racing, requires pre-approval
as these are a rights that have been committed to TV rights holders.

Sanctions

Media representatives should act professionally at all times. Any media representative who
does not follow the rules listed above, shall have his or her accreditation revoked.

| hereby declare that | have read and understood the information described above and that | will
abide by the rules.



